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Abstract The purpose of specialty setting isto cultivate professional talents. Specialty setting has an important impact
on the development of colleges and universities. The brand reputation of colleges and universities reflects the
recognition of colleges and universities by the society. From the macro level, there is an interactive strategic
relationship between specialty setting and brand construction of colleges and universities. In order to improve the
effectiveness of specialty setting and in view of the reasons for the problems of specialty setting, this paper putsforward
that colleges and universities need to make effective planning for speciaty setting in combination with internal and
external environmental factors, and take effective measures such as abiding by relevant guiding principles, combining

reality and acting according to their ability, establishing effective increase and exit mechanism, student-centered,
pertinence of specialty setting, rational planning of courses, and setting up full-time responsible persons.
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