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Research on the Development Strategy of Serving Community
Education in Higher Vocational Colleges

Zhao Tingting

(Abstract) With the rapid economic development, domestic demand is the growth point of national econ-
omy. The shortage of professional skills causes the imbalance in the supply structure. Taking the communi-
ty education as the entry point, the combination of vocational education and community education should
be constructed. The higher vocational colleges should provide better services for the construction of com-
munity education and promote the economic development motive force of the circulation pattern in the
country.

(Keywords) higher vocational colleges, school—enterprise integration, community education, industry—uni-
versity—research alliance
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