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The Marketing and Positioning of Libraries
LIU Yu-xiao

(Library of North China Electric Power University,Beijing 102206,China)

Abstract:This paper explores the issue of why it is necessary to market libraries as cultural institutions. The author
argues that marketing helps to attract more people to libraries and thus maximize their usefulness. The examples of an
American public library and a Chinese university library show the different marketing strategies of different libraries.
Then attention is called to several exemplary winners of the Library Marketing Prize awarded by International

Federation of Library Associations and Institutions (IFLA) in recent years. Finally,the positioning of libraries in a new age

is analyzed.
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