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cleared the learning purpose is to communicate. We must awaken the awareness of the communicative subjects
and according to the communicative intention of illocutionary act to understand the situational context and cul-

tural context of parole finally which highlight the unity of purpose and regularity of parole learning.

On the “Sub-aesthetic Nature” of the New Media Art in Cognitive Aesthetics
TENG Rui LI Zhi-hong
Abstract: As the information carrier of artistic content the new media art is influenced both by the tech—
nological change and the mode of aesthetic experience. It embodies the intellectualized connection of artistic
connotation and media technology and transforms the traditional cognition and experience of aesthetic style.
Studies of aesthetics are not the philosophical thinking of the ‘detached nature  ‘static property’ and ‘intro-
spection’ any more but to a great extent present a cognitive characteristic of ‘embodiment’ which integrates
multiple sensory experience and meanwhile emphasize on the process of individuals’ direct participation and
aesthetic cognition. Through the aesthetic participation of individual ‘embodiment’ the integration of aesthet—
ic and non-aesthetic factors in the aesthetic experience will be stressed and so is the supplementary role of the
physiological pleasure in the aesthetic experience. With the aesthetic consciousness of cognitive aesthetics as
the foundation the modularity of aesthetic forms will expand the perspective and means of the aesthetic re—
search of the new media art. The interpretation of the ‘sub-aesthetic nature’ of the new media art and the a—
nalysis of the media characteristics of art and the scientific nature of ‘embodiment’ of aesthetic cognition will
be helpful for understanding the sensory change and the intellectualized change of the new media art and also

be helpful for solving theoretical problems in specific art practice.

“Interesting Me” and Superficiality: The Spread and Reflections of Web Emoticons
RAO Gugangxiang WEI Qing-du
Abstract: Emoticon is a salient cultural phenomenon of the present society whose emergence is the result
of the interactions among the development of media the self-cognition of the users and transitions of culture.
This paper attempts to analyze from three perspectives the motivations and cultural mechanism behind the e—
mergence of emoticon. Internet communications are a type of para-interpersonal communication which feature
the single-medium and the absence of context of communication. These features are liable to the consequences
of awkwardness and misunderstanding in communications which becomes the immediate reasons for the use of
emoticon. Through the bodily representation and the emotional saturation emoticon constructs the field of
communication and promotes the efficiency of it. But there is another underlying reason for the popularization
of emoticon: the ironic feature of emoticon enables the users of it to bring fun to communications and thus
construct the fresh image of a “funny self” in the process of communication. However the potential homoge—
neity and possible overuse of emoticon leads to the shallowness and meagerness of meanings in internet commu—
nications which causes the infantilization of personality and furthermore the shallowness and flatness of con—

temporary culture.



