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Abstract: With the development of economy and technologies the evolution of social demands and ideolo—
gies the position of Anti—Unfair Competition Law has been changing constantly. At present the status quo of the
legislation and the application of the law in our country has put forward new demands for the rethinking and posi—
tioning of the Anti—Unfair Competition Law. Based on summarizing and rethinking the historical development in
the past hundred—years and the current four developing trends at international level in the field of anti—unfair
competition law this paper argues that the international development should be fully taken into account when re-
vising Anti—Unfair Competition Law so as to make it modernized. By following the new requirement brought with
the economic reform the legislative background in China the competition situations at present the develop—
ments in law revision and application this article re—positions the anti—unfair competition law from the following
aspects including abandoning the element of “competitive relation”  defining a competitive behavior in a broad
sense reshaping the criterion of deciding whether a competitive behavior is justified grasping “mixed—polymeri—
zation” characteristics embodied in the competitive behaviors and then raises a proposal on the institution con—

struction accordingly.
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