Green Packaging Research - Design | GREEN PACKAGING

DOI: 10.19362/j.cnki.cn10-1400/tb.2024.08.040

JU T H A N R L TP JE R B SR I it 5

FEF, WHE
( ESRBEAXFEREGIEER, L5 201418)

RE . tFENREEREREHLZTL, EXNIP HRAETHRHFNEERE., XEBIWN L EHET
SR, KEFL. NiEL. SRl BREDNA, RHBEME SEEN P ERANRTRE,
AR mhEEM IP ERERMEFEREHRITHINA, LR REEREOMER, BiEEME RN RANE,
FAMBEM IPFRTUBHIZITHA R IRE AT A A,

KHgia . TFH  EM PR MEER ; &ITRE

REZES : )524 SERARIRAD A XE%S : 1400 (2024) 08-0173-04

Research on Brand Virtual IP Image Design Strategy
under the Perspective of Meta-Universe

LI Yan-ping, DAI Xiao-ling
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Abstract: The development of brand image in the meta-universe era is gradually diversified, and virtual
IP also has uniqgue communication advantages. Through the analysis and research of several cases, this
paper proposes design strategies for shaping and promoting brand virtual IP image from four perspectives
of digitalization, intension, scene and emotion, as well as the application of brand virtual IP image in brand
product packaging design, in order to promote the innovative development of brand image and activate
the application value of virtual image. It also provides feasible methods for the design and research of
brand virtual IP image.
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