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Product Intelligent Upgrade and User Usage Data Collection Strategy under AloT Model
GUAN Ling
(School of Engineering, Kunming University Science and Technology, Kunming, Yunnan 650500)

Abstract: Against the background of AloT, the intelligent upgrade of products has become the of attention of manufacturers. Taking the
supply chain composed of manufacturers and AloT service providers who provide upgrade services as the research object, the process
of intelligent upgrading of products and collecting user data to obtain data value is discussed. The dynamic game models under the
three data collection strategies of not collecting, collecting by manufacturers themselves and entrusting service providers to collect are
analyzed and the research shows that the equilibrium product intelligent level and the upgrade service price coefficient under the three
strategies are positively correlated with the utilization rate of user usage data by manufacturers. The under the strategy of collecting by
the manufacturer himself is higher, and as the level of using user usage data by manufacturers increases, the profits of manufacturers
and service providers increase, while the of entrusting service providers to collect is more beneficial to service providers.
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Research on the Issue of Trade Mark Infringement in Foreign ODM
LIN Shi-long
(School of Liberal Arts, Hefei University Technology, Hefei, Anhui, 230009)

Abstract: Foreign original equipment manufacturing (ODM) is an important part of China’s trade and has made significant contribu-
tions to the construction of China’s export—oriented economy. However, there are legal issues of conflict between domestically and o-
verseas registered trademarks in foreign O. There is a long—standing dispute in the Chinese theoretical and practical circles on the le-
gal nature of trademark attachment behavior in foreign ODM. To solve the qualitative problem of trademark in foreign ODM, it is nec-
essary to avoid the obscuration of special factors on legal connotation and to analyze comprehensively based on the basic principle of
territoriality of trademark combined international law, so as to realize the judgment of the issue of trademark infringement in foreign
ODM returning to the general principle of trademark infringement.

Keywords: Foreign ODM;emark Infringement; Principle of Territoriality; International Law
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