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Tab. 1 Basic information of interviewees

TiH JE N HAr
Items Attribute  Number of persons ~ Percent/%
5] % 13 59.1
Gender %@ 9 40.9
AR 204 T 5 22.7
Age 21~30% 5 22.7
31~40 % 4 18.2
41~50 % 2 9.1
51~60 % 1 4.5
eV 5 22.7
SCAbRR R INFELLR 1 4.5
Level of education 4 18.2
wih 4 18.2
=l 4 18.2
AR UL 9 40.9
iR BRI 5 227
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o 4 18.2
2R 5 22.7
HAlb 1 4.5
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Tab. 2 Coding by row

WG4t Initial coding

{55 Ti02 JiF & V1R Extract of visitors interview Ti02

Fad 7K/ LU Read novel, drama of Water Margin
IKHFII N 252 B A 13 % Content of Water Margin is liked by people
TR AR FL 825 Thought of Water Margin is progress

g AWy H 52 Imagine the authenticity of the characters
2R N 248 F- BT Why is Li Kui handles Heifengkou
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F 915 4 () 2255 Based on the experience of history
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HH & X The significance of education
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Tab. 3 Focused coding
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Fig. 1 Aesthetic consumption model of literary tourists
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Tab. 4 Different types of relational structures

LA 2225 H4) Typical relational structure

{i#i5% Extract

CESRYIRGIESE
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Aesthetic Consumption in Literary Tourism: A Case Study of Liangshan

JIANG Liao', XU Honggang’
(1. Shenzhen Tourism College, Jinan University, Shenzhen 518053, China;
2. School of Tourism Management, Sun Yat-sen University, Guangzhou 510275, China)

Abstract: China is a literary giant country. Chinese literature with thousands of years plays an
important role not only to develop personal qualities, but also plays a role in the foundation of values
and construction of our national spirit. However, people’ s reading time smash in modern society. New
media technology lead to revolutionary change in people’s reading, from the initial traditional reading
to the modern, post- modern way of reading. It is a reader- centered, emotional, enjoyment reading,
nonlinear, leaping, broken reading. This reading break the aesthetic mode of traditional literary and the
path of knowledge acquisition, to show the contents of literary works in different ways, for example
text, images, video, landscape, and stimulate people's senses in three- dimensional. Then, associate
reading in traveling become a fresh era topic. Tourism association reading in this study refers to travel
local which story takes place. Modern tourism has been considered to be a vital way of acquiring
knowledge, spawned numerous of literary-themed tourism destination. However, as the spirit of the art
products, can we achieve dialogue with history and "Horizon blend" through literary tourism? Literary
tourism is really able to bring knowledge to us? What is its socio- cultural significance? This study
portrays aesthetic consumption process in literary tourism, identifies characteristic of aesthetic
acceptance and knowledge acquisition in travel, and provides a reference for literary tourism product
development and traditional humanistic spirit inherit.

Literary tourism is very important in an age of light reading. The change of modern reading break
the traditional mode of literary aesthetics and path of knowledge acquisition, and challenge modern
survive of our literature. Aesthetic acceptance and knowledge acquisition become fresh era topics and
new significance through literary tourism. This article takes Chinese classical literature masterpiece The
Story by the Water Margin’ s birthplace: Liangshan, Shandong as a case, and acquires the research
material through interviews and network blog. Then it constructs the aesthetic consumption model of
literary tourists by using the grounded theory, furthermore, tests the theory saturation of this research by
collecting of network blog again. The results show that: literary works exist as the “pre-construction”
or “pre-understanding”, it is tourists’ expectation horizon, familiar degree with the extent of literature
determines the depth of literary aesthetic. Aesthetic consumption of literary tourists reflects the organic
integration of aesthetic perception, aesthetic imagination, aesthetic understanding and aesthetic
emotion. Where the former is the starting point after three. Aesthetic perception expand aesthetic
imagination by people, past, story environment, and fiction plot. Aesthetic perception reached
understanding by landscape, people and environment. Aesthetic perception can inspire aesthetic
emotion of literary tourists, including evaluation towards work, author, characters, events, and self
inspiration. This study broadens the theory perspective of literary tourism, It can also provide a
reference for the tourism development of literature resources and succession of traditional human spirit
in practice.

Keywords: literary place; aesthetic; reading; Liangshan
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